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China Market Overview

AChina is the most populous country in the world with 1.3
billion people.

AKAYIE Aa K SargéseNdndiQ@ith a GDP iy

US$9.3 trillion in 2013, which is expected to grow by 7.4%
2014.

AMF has just announced that China ranks #1 in the world i
terms of purchasing power (Financial Times, 10/7/2014).
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China Consumer Overview & =

Aloday China has over 300 million consumers with high
levels of disposable income.

AKAYFIQa SYSNEAY3I YARRES Of
people by 2020.

AChina currently has 123 million people who are over 65
years old.

AChina currently has 2.4 million millionaire households.
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China Consumer Overview & “e&o

AThe consumer foodservice industry is forecast to reach a
total sales of US$559.6 billion by 2014.

APackaged food sales continue to grow steadily, and are
expected to reach a value of US$226.4 billion by 2014.

AChinese consumers are looking for exciting and high quali
products that are convenient for their busy livddey are
willing to pay higher prices for the health benefits of wild
blueberries.
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Health and Wellnhess Retall

Market

Health and Wellness Retail Market Sizes, US$ millions, Historic/Forecast 20082018
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China Food Import Market =

AChina is a net importer of agivod and seafood products.

AY HAnwmo I -fdoKahd/seafbad irmparisdvere
valued at C$121.5 billion.

A KA VI -fagd artd Sddfhod imports grew by 14.4%
between 2011 and 2013.
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China PR Report 2013-2014 :

AReached over 100 million customers in both industry and
consumer markets.

Aublished over 2,000 pieces including both online and
print coverage.

Aichieved combined media coverage equivalent to an
estimated advertising value of 500,000 Canadian dollars p¢
year.
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Print Media Results

We significantly increased our print media coverage in 2013 an
2014 to a total of 24 print pieces in trade and consumer
publications.
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Print Media Results

A special interview with

Neri Vautour was published

In the October issue of

Food and Lifélagazine, one of
the major trade publications

In China.
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Magazine

A A four page fulcolor
feature article on Canada
wild blueberries will
appear in the December
AdaadzS 2F . StGéQa YAUOKSY
magazine.
A.SGdeQa YAUOKSY Aa | G2L
cooking magazine in China
with over one million
subscribers.
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