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Key Markets fy;
W|Id Blueberrles |

Germany & France




® France
~« 65 million inhabitants
e 544 000 km?2

r \k o7 people / km?

Germany

« 82 million inhabitants
» 357,000 km?

o 229 people / km?
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mkZ|  The Big 2 in the EU

¢+ Both countries have a high standard of
* living & a high buying power

crisis and suffered less from negative

iImpacts
» Together the two produce 40 % of the

EU-27's GDP P
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mk2| Facts about Germany

Germans are undisputed world champions when it
comes to foreign travel

German cuisine has become far more varied and
health conscious, light and imaginative

More than 50 % of all Germans chose foreign
cuisine when eating out

Strong trend towards healthy eating »
Growing sales of organic food J/' B
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mk2|  Facts about France

More tourists visit France each year
than any other country in the world

There are about 2 new cooking books -
published every day

World's first producer of wine and
liquors

French people have the lowest
Incidence for obesity in the EU
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s Culinary Critics

| =

B France Germany
48 ° No. 1 of the culinary  « 9 Three-Star-Chefs

world of Guide - “Development from

Michelin culinary maverick to
» 26 Three-Star-Chefs gourmet destination”

e Parisis the Culinary French embassy, Berlin
capital of the world

&3 &3 &3




s Retail Market

2+ Top 20 retailers in Europe
» dominated by German and |4
French retail chains | [N

— No.1 Carrefour (France) ( Kaufland
— No. 2 Metro (Germany)

— No. 3 Schwarz / Lidl Carrefour

(Germany)
[ ea’r




s Germany

;. Expenditure for food and beverages is less than
11 % of income

" « Market with lowest prices for branded products
. Iinthe EU

* Price war and ongoing strong competition within
the small group of six market leaders

‘e Expansion of discounters slows down

10



s France

Expenditure for food and beverages is more than
13 % of income

Prices are 30 % higher than in Germany
Globalization of eating trends does not stop in
France

— From deli to discounter
— Fast food restaurants are gaining market share

German discounters are expanding to France

French retailers are strongest competitors with
their own concept of hyper-discounters

#uchan

11



Germany 2009/2010
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mk?|  Challenges

e _* Competition from cultivated blueberries

"%+ Consumers need to be educated on the 7
. quality and taste of frozen and glass jar wild=""
blueberries from North America r -

* Wide product range available g

' « Difficulties to identify the origins of '
the product

13



Origin
Wild advantage

Taste, versatility
and convenience

Year-around
availability

Health benefits

) -

mKZ | Messages
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s Media Tour

Three journalists representing consumer and
trade magazines visited Quebec

Field tour

Wild Blueberry Festival
Retail trade
Gastronomy

Meeting industry representatives, producers,
Innovative entrepreneurs and scientists

Trade channels b

18



Articles published on
kochmonster.de,

a culinary website
for chefs and
ambitious hobby
cooks

Special focus on
culinary aspects and

KOC

Relsemo Kanada 1

Blaubeercrisp Toqué

. Dessert fiir 4 Personen vom Montrealer Starkoch

Normand Laprise, Chefkoch im
igenen Restaurant Toqué in
Montréal, liebt die Kombination
M estragon und Blaubeere — hier

i ais Blaubeercrisp mit Schaum
von weiBer Schokolade,
Blaubeersorbet, Estragonwasser

My Wild Blueberry Vale

In Québec an Kanadas Atlantikkiste spricht m
Franzésisch und lebt vier Monate im Jahr mit |

Gesundheit gleichermaen bedacht sii Beni
Blaubeere, die hier bis zum Horizont wi 4
Redakteurin Gabricle Gugetzer machte emlln:l
blau.

Speisen wie Gott in Kanada

19
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all health aspects of wild blueberries incl. a

scientific update

Jw
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“Wild Blueberries from North
i\ America are trendsetters

~ and of high importance to

. the market”

Lebensmittel Praxis (circ.
60,200) the key publication
of German retail trade, told
the detailed story of Wild
Blueberries from North
America

s Trade Press

o
i

LEBENSMITTEL
PRAXIS I

e : o

21
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Lebensmittel Praxis
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35 Online Portals
published report about

* the Wild Blueberry

. harvest in North America

PRESSE ANZEIGER

Marves mt Fras B8

RSS[.)

Presse|de

STARTSEITE  MELDUNG EINSTELLEN ARCHIV SUCHE RSS KONTAKT  IMPRESSU

Kiwi
Dekorative & leckere Kletterpflanze Jetzt bei Ahrens+Sieberz bestellen!
W 26-garien deiibetaeume

082010 14:45 | Gesundheit und Medizin
Wilde Blaubeeren: Reif fiir den Frost

BEERENFRUCHTE GEHOREN ZU DEN BELIEBTESTEN
OBSTSORTEN. GERADE WILDE FRUCHTE SIND WEGEN
THRES TOLLEN AROMAS GEFRAGT: 50 PROZENT
MEHR TIEFKUHLWARE LIEFERTEN KANADISCHE
ERZEUGER 2009 NACH DEUTSCHLAND. JETZT IST
ZETT Fil R DIE NEUE ERNTE

Dée Heimat der blaen Besren

Atlantk-Kanads, Quebsc und Maine gehtren wekweit zu den groBten
Erzeugern fir wilde Blaubeeran. Wahrend der Saison im Juli und August
verkaufen die Einheimischen an Stralenkréwzungen frisch geerntete
witds Blaubseren. Dias Gros der Emte aber wird tiefgefroren in alle Welt
verkauft.

Unter zeigt eine Fotorepartage Endriicke von der Emte und die
Verarbsitung der frischen Beeren zu Tiefuihiware.

Deutschland ist zweitgrater Abnehmer

Im vergangenen Jahr ist Deutschland zum zweitwichtigsten Markt
weltweit fir Blaubeeren aus Kanada aufgestiegen. 5,300 & Blaubeeren importierts die Bundesrepublik 2009, Das
sind 1.900 t mehr als im Jahr zuvor. Nach den USA ist Deutschland damit der grfite Kunde der kanadischen
Erzsuger und verdringe Japan suf Plaz drel, Auch auf dem franzdsischen Markt wichst die Nachirage: Mit
einem Importvolumen won 1.600 t belegte Frankreich hinter GroBbritannien {1.900 t) den finften Rang in der
Exportstatistik des kanadischen Landwirtschaftsministeriums.

Die grobe Produkevielfal

Von Konfitiire bis Konfekt, von Smoothie bis Likar - wie vielseitig sich wilde Blaubeeren verarbeiten lassen, zeigt
das reichhaltige Angebot im Einzethandel. Wilde Bl Mard. sind bei uns das ganze Jahr aber
als Tiefkihlprodukes oder im Glas erhzldich. Eine groe Auswahl an Rezepten fiir siiBe und pikants Geriches,
Dessarts und Zwischenmahlzeiten findan Sie unter . Durch das schnelle und schonende Tiefgefriaren ist der
Mahrstoffgehalt der Frichte dem Fischer Beeren nahezu gleichwertig. Und der Geschmack bleibt unvergleichlich
wildt

23
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mkZ|  \Wellness Magazine

One of Germany‘s most popular health magazines
(circ. 169,000)

24



Publication of recipe photos
featuring wild blueberries as
a versatile ingredient in the
kitchen

Tiefgefroren oder aus dem Glas
Wilde Blaubeeren schmecken
zu jeder Jahreszeit

Qualitt unterscheidet sich kaum von der
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mkZ|  Media Cove

Period: April 1, 2009 — March 31, 2010

.

rage

=

Total circulation: 55 million

2009-2010

2008-2009

Total circulation in million

55

40 60

26



mk?|  Media Coverage

| =

. Total advertising value: 970,000 EUR
I8 Total no. of clippings: 251

Value (in
thousands)

# of Clippings

0 200 400 600 800 1000

O 2008-2009 m 2009-2010
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K2 "~ Radio

Two spots produced

Over 40 private radio
stations nationwide

Broadcasting period:
4 weeks

Audience: 2 x 5.7
million listeners

= 3

=
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mk2 TV Placement

¢, * TV chef prepared recipes with wild
blueberry

S Audience: 10 million viewers

29
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_”7&2_! - 'Lobbying

=

¢+ Participation in congresses of
! nutritional associations

Promotion booth with info material
and tasting of wild blueberry
smoothies and drinks

Al « Establish valuable
contacts to opinion
leaders and experts

30
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Trade Communication

 Health research

e o

- .

| =

8, » Quarterly release of a trade newsletter
I« News about Wild Blueberries

3

Y e PR activities

’JB LAU@S ) ; ,J

Ml
M o -
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Trade Brochure

ieétfadé L

(AN Rew BRI | -

Tl 0 1100

i

. ;

 Encourage industry
to create new wild
blueberry products

 Trade manual with
product info

* Presents examples
for industrial use of
raw products




mk2| Trade Cooper

o
i

ation #1

Cooperation with REWE, Germany's
second largest food retailer

250,000 cornets were filled by REWE with
product samples and little presents as
give-away for children starting school

WBANA and the 5-a-Day initiative
supported the project

Wild blueberry tattoos, recipe special and
competition on www.wildeblaubeeren.de

rrrrr

ERSTKLASSLER Tt
AVFGEPASST!
R uch eine Schuttiite!

33



- .

ation #2

.

de Cooper

2. * Wild Blueberries in jars are listed at the

discounter Lidl
» Available in over 3,000 affiliates nationwide

* 500,000 leporellos were adhered to the lids
of the glass jars

"+ Product information and recipes

34



mkZ| \ild Blueberry Week

Over 70 cafeterias in western

Germany

' 40,000 special wild blueberry
4. menus served

« Info booth in high-end cafeterias, *
from RTL to Telecom

Wilde

£ Wilde
- (B/ aubeen-

- “:;zwgn{aabeevm-

Wilde &
Hmjgﬁmb

eenen

Aktions¥oc
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mkZ2| Upcoming Activ
N
« TV and Internet TV
» placements
2"« Radio promotional

( =

L8 \weekend
 Media Event
e Retail Promotion

=

ities

-
=
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France 2009/2010
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mk2|  Challenges

Competition from the French wild
blueberry

Consumers need to be educated
on the quality and taste of frozen
and glass jar wild blueberry from
North America

Wide product range available

Difficulties to identify the origins
of the product

38



_mkz French Blueberry Market 1 fl,

5. * In France Les Bleuets are called Myrtilles
Sauvages

- * 95 % of the Wild Blueberries in France

. are imported

» Consumers are familiar with the product
— Traditionally used for baking

and in desserts

 Industrial usage
— jams, syrup, juice
— dairy products

39



mkZ Erench Blueberry Market ) j.

Celebration of Wild Blueberry Day

Start of the harvest is a topic of =3~
national interest [

ey

Limited picking: Daily 2-3 kg per il
person

Only for private use L=
Availability in growing areas only — | ° _.
not even in Paris! Y,

40
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mkZ2|  Consumer Interests

¥+ Health aspects
Ingredients for
L easy cooking
- Usage as part of
the daily diet

-+ Unusual color as
extra benefit

41
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mk2|  Marketing Pr

¢+ Consumer and trade program
started in 2008

"« Using synergies with the

- German program

— Translation of existing press and
information material

— Using recipe and photo material

42



Blueberries”

s * Press Highlights

Cuisine Plaisier, culinary
~ magazine (circ. 40,000),
" published a three page
| article ,,Store Wild

Les fruits rouges, vedettes
des « superfruits »

La Revue Laitiere Francaise (circ.
3,200) leading magazine of the dairy
and food-processing industry,
reported on Wild Blueberries as
“super fruits”

43
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\mk2| Press Highligh=té ) fl,

Salade de quinoa
aux myrtilles p

' Distributed in the supermarket Auchan




&

N
. Femme actuelle (circ. 500,000) presented Wild

42| Press Highlights ) I,

s Blueberry smoothie

45
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mk2| Media Activities

R

German press material
adapted for French
S release by e-mail and
as print version

Un petit miracle de la nature :
4
Les myrtlles sauvages
v” '— # S e / 2 P
4 f{/;/t?r[/// e du /\'N‘// Y/

4

7 Muesli

0

ara‘;{;
i

@
Meitez de la coudeur
dans vos assiettes !

- Target groups:

Consumer magazines, newspapers
E-opinion leaders, websites, bloggers
TV and radio stations

46
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Media Activities
Breakfast or lunch meetings

at the agency in Paris
around Wild Blueberries

with key food and health
journalists

Quarterly updates of the
website — the platform for

download information and |

press material

a7
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_mkz | Trade Activities f,

~

N Actualits salon professionnel
Les myrtilles sauvages font leur
« show » au Salon International

MYRTILLES ..., .. & ¢ Regular release of

newsletters

e 200 importers,
wholesalers and retailers

48
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Germany & France

Strengthen the awareness for Wild
Blueberries from North America

Strengthen media relationships
Improve media coverage

Educate consumers on all levels of benefits:

taste, versatility and health
Supervise market development

Increase presence of Wild Blueberries from
North America in retail outlets

50
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kz_j Blueberry Products on the
German Market
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MKZI Blueberry Products on the
| German Market
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m,@] Blueberry Products on the

- French Market

"

18
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mk2| Market Develo

i

pment

* The statistics for 2009 from Agriculture
and Agri-food Canada tell its own tale

« Germany: More than 50 % growth

— 2nd most important importer of Canadian
blueberries in the world after the USA

* France: Increase by nearly 30 %
— 5th most important importer after the UK
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